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Practical Information  
 

Travel Information 
 
Flight Information 
We recommend to either fly to Munich, Germany, which is only about 150 km from Salzburg, or directly to Salzburg. 

 
From Munich Airport 
 If you land at Munich Airport you have different possibilities to get to Salzburg: 

 Flixbus: cheapest and easiest way to get to Salzburg, see: https://www.flixbus.at/busverbindung/fernbus-salzburg-
muenchen (about € 7 - 15)  

 Train: You can also easily reach Salzburg by train. Please check http://www.bahn.de or http://www.oebb.at for your best 
connection. 

 SMS: a Shuttle Service picks you up at the Airport and brings you to your hotel in Salzburg. A one-way ticket costs € 61,-, 
a return ticket is € 103,-. Click here to find further Information about this service: 
http://www.mietwagenservice.at/index_e.php.  

 
From Salzburg Airport 
 Bus: Salzburg’s city centre is only a stone’s throw away from the airport. You can take the city bus No. 2 (to main 

station/train) or No. 10 (to city centre). A single ticket costs € 2,50. You can purchase your ticket on the bus or at a “Trafik”.  

 Taxi: A taxi stand can be found both in front of the main railway station ("Hauptbahnhof") and the airport ("Flughafen") 
and in several other locations in the city centre (e.g. "Hanuschplatz", "Mirabellplatz"). The phone number for taxi service 
is: +43/662/8111. 

 
Public Transportation: Bus 
Although Salzburg is a rather small city, where many places are within walking distance, it offers a public bus system. The 
closest stops to the Center for ICT&S "Hanuschplatz/Zentrum", "Rathaus" and "H.- v.- Karajan Platz". Tickets can be purchased 
at the ”Trafik”, at ticket machines (only available at bigger bus stops) or with the bus driver. The best bus schedules are 
offered by the mobile Apps ‘Scotty’ or ‘Qando’ (real time). 
Short distance tickets ("Kurzstreckenkarte") are best for rides up to 2 stops maximum – they are only available in advance 
sale (e.g., at the “Trafik”). For longer rides take a single ticket ("Einzelfahrt-Ticket") or a 24-hours-ticket ("24-Stunden-Ticket). 
If you stay more than 3 days, a weekly ticket ("Wochenkarte"), which is valid for 7 days, is recommended. The cheapest way 
to get a ticket is to buy it in advance sale. Every ticket has to be stamped in the bus. The tickets are valid everywhere in town. 
All locations of the conference are however in short walking distance of the Center for ICT&S. 

 
Parking in Salzburg 
Visiting Salzburg by car cannot really be recommended. For short-time parking there are short-term parking zones, which are 
indicated by road signs ("Kurzparkzone" and "Ende der Kurzparkzone"). Parking is permitted there for max. 3 hours and cost 
€ 1,30 per hour from Monday till Friday from 9:00 to 19:00. For the remaining time they are free of charge but at Saturdays 
from 9:00 to 16:00 a parking disc (available at stores for accessories) has to be set. Parking tickets are available at ticket 
machines. Long term parking is possible at various parking sites in Salzburg. More information: 
http://www.salzburg.info/en/arrival_traffic/car/parking_in_salzburg.  

 

Internet connection during the conference 

W-Lan is available in all locations of the university buildings. You can use two options:  

Network: PLUS_Event  
User: dcc_guest 
Password: #dcc312 

Network: eduroam 
If your institution provides eduroam-login you can also use this network, 
further details: https://www.eduroam.org/  

 

  

https://www.flixbus.at/busverbindung/fernbus-salzburg-muenchen
https://www.flixbus.at/busverbindung/fernbus-salzburg-muenchen
http://www.bahn.de/
http://www.oebb.at/
http://www.mietwagenservice.at/index_e.php
http://www.salzburg.info/en/arrival_traffic/car/parking_in_salzburg
https://www.eduroam.org/


DCC Workshop Salzburg 2015 Standards, Disruptions and Values in Digital Culture and Communication 

3 

Conference Venue and Registration 
 

The conference will take place in the very centre of Salzburg’s old town at the Center for ICT&S, Department of 
Communication Studies, of the University of Salzburg in Sigmund-Haffner-Gasse 18. It can also be accessed through the 
Wiener Philharmoniker Gasse 9. Registration is open on Wednesday, 25 November between 5 and 7 p.m. and Thursday, 26 
November from 9 to 9:30 a.m. at the main location (Center for ICT&S). Conference bags and materials are sponsored by 
CeRMI, Centre for Research on Media Innovations, University of Oslo.  
 

Locations:  
(1) Registration Desk: Center for ICT&S, Sigmund-Haffner-Gasse 18, Ground Floor 
(2) GK@Center: Großes Kolleg, Center for ICT&S, Sigmund-Haffner-Gasse 18, Ground Floor 
(3) HS215@CHU: Seminar Room 215, Faculty of Law, Churfürststraße 1, 3rd Floor 
(4) Lunch & Coffee Breaks: Center for ICT&S, Sigmund-Haffner-Gasse 18, Ground Floor 
(5) @Sternbräu: Griesgasse 23 (City Centre) 
(6) @Festung Hohensalzburg: Mönchsberg 34 (City Centre) 
(7) @Christkindlmarkt: Residenzplatz/Domplatz (City Centre)  
 

Center for ICT&S 

 
Salzburg City Centre 
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Social Events during the Conference 

Welcome Dinner @ Sternbräu, Wednesday 25th, 7.30 p.m.  

Sternbräu Braugaststätte & Bierlokal is a traditional Austrian 

restaurant located at the heart of the Salzburg City Centre since 

1542 and easily accessible through Getreidegasse, one of Salzburg's 

most famous streets where also Mozart's birthplace was. The 

welcome dinner is free for all participants of the conference and was 

kindly sponsored by the conference partner CeRMI, Centre for 

Research on Media Innovations, University of Oslo.  

Address:  

Griesgasse 23, 5020 Salzburg 

Tel.: +43/662 842140 

http://www.sternbrau.com/  

 

Conference Dinner @ Festung Hohensalzburg, Thursday 26th, 6 p.m.  

The Fortress is one of Salzburg's most impressive landmarks 

located at the Festungsberg and one of the largest medieval 

castles in Europe. The dinner will take place directly at the 

fortress, which can be reached by funicular railway. Meeting 

point for the departure to the dinner venue is 6 p.m. at the 

Center for ICT&S, the local conference organization team will 

then guide you to the dinner location. The conference dinner 

is included in the conference fee, the conference partner 

CeRMI, Centre for Research on Media Innovations, University 

of Oslo will sponsor a welcome drink at the fortress. Please note that any further drinks have to be 

paid individually by the conference participants.  

Address:  

Festung Hohensalzburg 

Mönchsberg 34, 5020 Salzburg 

Tel: +43/662/844975 

http://www.ritteressen-salzburg.at/en/ 

 

Conference Closing @ Christkindlmarkt, Friday 27th, 5 p.m. 

After the last sessions of the conference all participants are 

welcome to join us to visit the Christkindlmarkt (Christmas 

market) in the centre of Salzburg.  

 

For further information see: 

http://www.christkindlmarkt.co.at/english/  

 

  

http://www.sternbrau.com/
http://www.ritteressen-salzburg.at/en/
http://www.christkindlmarkt.co.at/english/
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Keynote Speaker 
 

Helen Kennedy is professor of Digital Society at the University of Sheffield, 

Department of Sociological Studies. She has been researching digital media 

for almost 20 years. Her numerous publications and projects have 

addressed various aspects of digital and social media, and many of them 

have been informed by an interest in forms of digital inequality and 

mechanisms for greater inclusion, for example in relation to class, gender, 

race and disability. Helen Kennedy is currently researching social media 

data mining (funded by an AHRC Fellowship) as well as the reception of 

data visualisations (funded by an AHRC Digital Transformation Big Data 

grant). She is interested in critical approaches to big data analytics, 

especially big data visualisations, and in how to make data more accessible 

to ordinary citizens, or how to make the social life of data more public. 

Previous research focused on the digital labour. In 2011, her book “Net Work: Ethics and Values in Web 

Design”, published by Palgrave MacMillan, engaged with the recent ‘turn to values’ in cultural 

industries research, to trace the ethics and values that underlie much of the work of web design. It 

argued that the ideals that underpinned the development of the WWW in 1991 – openness, 

accessibility and interoperability – influences people who work on the web, and their reasons for doing 

web work. It is based on more than 10 years spent researching, teaching and doing web design and 

other forms of new media theory and practice. 

 

Charles Melvin Ess is professor at the University of Oslo, Department of 

Media and Communication. He has authored and edited several books and 

articles on digital media, media and information ethics, and Internet 

research, including “The Handbook of Internet Studies” (Blackwell 2011) 

and “Digital Media Ethics” (Polity Press 2009; 2nd edition in 2013). He has 

published in journals such as New Media and Society, Nordicom 

Information, Javnost, and AI and Society, as well as edited special issues of 

New Media and Society, Philosophy and Technology, Ethics and Information 

Technology, Etikk i Praksis, and the Journal of Computer-Mediated 

Communication. 

A co-author of the first ethical guidelines for Internet research endorsed by 

the Association of Internet Researchers (AoIR 2002) and continuing member of the AoIR ethics working 

committee, he is regularly invited to lead ‘hands-on’ workshops on IRE for faculty and PhD students 

attempting to come to grips with the multiple ethical challenges in research in communication venues 

facilitated by the Internet. A former President of AoIR (2007-2009), he currently serves as President of 

the International Society for Ethics and Information Technology (INSEIT), with responsibilities for 

conference organization for both INSEIT’s CEPE’13 (Computer Ethics: Professional Inquiries) and 

ETHICOMP’14 Conferences. 
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Programme Details  
 

Thursday, 26 November  
 

10:00 GK@Center 

Keynote I: Numbers as Standards 
Prof. Helen Kennedy (University of Sheffield) 

Standards provide frameworks within which practices are normalised. They are the embodiment of commonly held views 
about what is considered ‘good practice’; they embody a set of assumptions about the good and the bad. But as the call 
for papers for this conference notes, standards also generate common understandings and shared meanings, and can be 
a source of inequality and exclusion, as not all people contribute equally to the creation of new standards. Standards often 
prioritise certain voices and, as also noted in the CfP, this fact raises questions about where power is located in relation to 
their definition, development and implementation. Today, standards are increasingly produced through data and metrics; 
numbers and measurement are increasingly becoming the standard. So numbers, their application and circulation 
increasingly generate common understandings about what is good and bad. In this presentation, I unpack what is at stake 
when this happens. But I also look beyond metrics and statistics, to reflect on how they are often experienced – that is, 
through visual representations, which in turn deploy standards, or conventions, to communicate, produce and imagine 
data in particular ways. These standards sometimes conflict with the values of designers who are constrained by them. 
This paper, then, unravels the multiple entanglements of numbers, their visualisation, standards, values and power. 

11:30 GK@Center 

PANEL 1: JOURNALISM AND PROFESSIONAL STANDARDS 
Chair: Josef Trappel (University of Salzburg) 

(In)visibility of journalists’ professional digital identity on Twitter  
Florence Van Hove, Bruno Asdourian & Dominique Bourgeois (Université de Fribourg) 
Journalists on Twitter must deal with traditional journalistic norms and practices on a medium which is often used to 
diffuse personal opinions (Ellison & Boyd 2013; Noguera 2013). That leads to a major evolution of the forms of expression 
by journalists. Beyond diffusion, sharing and gathering of information (Ellison & Boyd 2013), journalists use Twitter to 
express their own personal opinions and judgements and to share personal contents (Lasorsa 2012; Noguera 2013). Thus, 
the use of this new media also seems to challenge the existence of a well-structured boundary between the professional 
digital identity and the personal digital identity of journalists (Cardon 2008). Regarding uses of social media by traditional 
media and journalists, many theoretical approaches are convened. If the appropriation of such tools by journalists is 
considered as innovative (Singer 2005; Mercier & Pignard-Cheynel 2014), it challenges journalistic practices based on 
established norms and values (Singer 2005 ; Domingo & Heinonen 2008; Hermida 2010; Lasorsa 2012; Revers 2014). 
Moreover, it is commonly admitted that some journalists use social media (such as Twitter) for personal reasons, which 
results in the indication of their own opinions (Lasorsa, Lewis & Holton 2012; Noguera 2013; Mercier & Pignard-Cheynel 
2014). According to Lasorsa (2012), all these practices demonstrate a greater transparency of media players’ activities. 
Finally, Revers (2014) mentions a conflict between the logic of the professional control and the transparency towards the 
audience. Our study aims at questioning the management of the professional and the personal digital identity of journalists 
by focusing on how journalists play the game of visibility and invisibility of some parts of their personality on this tool.  An 
exploratory analysis of the declarative identity (Georges 2009) – data indicated in journalists’ profiles – allows us to detect 
an explicit reference to a personal freedom of speech by some journalists. Our observations reveal a singular presentation 
strategy used by some journalists Indeed, many journalists indicate a form of disengagement towards their employing 
media organization, as for instance “my tweets are my own”. Within the framework of our study, these journalists are 
named “disengaged” journalists. In contrast, those who mention their employing organization are defined as “committed” 
journalists.  This study will attempt to observe the uses of Twitter through two patterns of expression: - That of the 
journalist as an ambassador 2.0 of his/her media employer (Larroche 2014).  - That of the journalist who acts as a « 
personal brand » (Hedman & DjerfPierre 2013) and tries, in that way, to keep his/her media representative position 
invisible.  
The main research question is: what is the balance between the visibility and invisibility of professional digital identity and 
personal digital identity of journalists on Twitter? The following hypothesis is formulated: the journalists who – on their 
personal Twitter account – define themselves as “disengaged” aspire to reveal their personal identity and to make invisible 
their professional identity.  We conducted a content analysis of the Twitter accounts of various journalists. The analysis 
has been made on a sample of thirty accounts of French-speaking journalists based in Switzerland, France and Belgium. 
We propose a comparative approach (Livingstone 2003) which consists of analysing the messages derived from the Twitter 
accounts of both the “committed” and “disengaged” journalists, in order to determine the resemblances as well as the 
contradictions of the Twitter uses by journalists.   The first results suggest a significant difference between the types of 
contents shared by the journalists. Three different kinds of visibility of journalists are distinguished, depending on whether 
journalists act in in accordance with one or more facets of their digital personality. 
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Professional standards for quality assessment in science journalism and science communication 
and their perspectives for evaluating information in a digital world  
Julia Serong, Marcus Anhäuser & Holger Wormer (TU Dortmund) 
Reliable information is one of the basic needs in the 21st century. Journalism and science have been developing different 
strategies to evaluate and ensure the quality of information and data from different fields. Science journalism seeks to 
combine ethical norms and professional standards from both areas. However, there has been a controversy centring 
around the social function of science journalism and its normative framework. From a science-centred point of view, 
science journalists have been assigned with the task of transmitting scientific knowledge to the public as accurate as 
possible (Pulford 1976, Singer 1990). Thus serving the public understanding of science, journalists have been reduced to 
the role of a loyal agent of corporate science communication rather than a critical and independent ‘gatekeeper’ selecting 
news according to their relevance for the general public. In contrast to that, science journalists as well as academic 
researchers in the field of communication science point to the fact that science journalism has to be viewed from an 
integrative perspective in which the needs and wants of the audience play a crucial role. Consequently, quality standards 
for science journalism should not be derived from scientific conceptions of research quality only, but also from professional 
journalism (Wormer 2011, Anhäuser/Wormer 2012). This integrative approach to quality underlines the autonomy of 
professional journalism as a social system equivalent to science and technology (Kohring 1997, 2005) as well as its 
integrative function to society. According to Filipovic (2005: 64), science journalism serves the “social-ethical idea of justice 
of participation”. 
 
In a digitalised media landscape, users can actively search for information they are interested in. The internet has become 
an important source of information about diseases and therapy options. Public relations practitioners and scientists have 
to face the fact, that press releases and abstracts are no longer exclusively available to an audience of scientists and science 
journalists, but also to a lay public. However, many users are hardly able to differentiate between journalistic articles and 
the growing number of ‘science news’ in terms of press releases by institutions or even business companies. Concerning 
the changing conditions of the information transfer in a digitalised media world, a discussion on ethical norms and quality 
standards in science communication is necessary. This gains special importance in view of an increasing economic pressure 
on academic institutions. Universities and research centres step up their public relations activities, whereas science 
journalism is threatened by financial cutbacks. Thus, quality standards and ethical norms are at stake – in science 
communication as in science journalism (acatech et al. 2014).  
 
A current research project focuses on the question, how the quality of information from the medical sciences changes on 
its way from the scientific paper via press releases to the news media. In an exploratory retrospective study a sample of 
30 news items has been selected stage-by-stage from an adjusted total sample of 1,695 journalistic news items on medical 
research in 2013. A sample of news items as well as the corresponding journal papers (n=28), abstracts and press releases 
(n=27) have been examined by science journalists and medical experts. The expert opinions follow a guideline of a 
multidimensional set of quality criteria. By means of a content analysis of these expert reviews it is being discussed, 
whether quality standards that have been developed for medical journalism can also be applied to corporate science news 
and scientific publications. Intermediate results give evidence to suggest (as a ‘proof of principle’), that certain quality 
standards are not only applicable to media articles, but also to public relations and the scientific community (e.g. how risks 
and benefits are described, if the scientific evidence is rated or if the information is presented adequately). Other quality 
criteria seem to describe specific functional aspects of the different stages in the process of science communication (e.g. 
whether the information is validated by independent experts or whether there are any additional information on costs 
and availability of treatments). This leads to the conclusion, that a public discourse on quality standards in science 
communication is needed, not only with regard to news from the medical sciences, but also concerning scientific 
information about politics, economics and culture. Moreover, the question is discussed to what extent the set of criteria 
from science and journalism may be applicable to evaluate the quality of blogs, forums and other kinds of social media.   
 
Bibliography: 
 acatech – National Academy of Science and Engineering / Union of the German Academies of Sciences and Humanities / German National Academy of Sciences Leopoldina (2014): 

On Designing Communication between the Scientific Community, the Public and the Media. Recommendations in light of current developments. Position Paper, June 2014. 

 http://www.acatech.de/fileadmin/user_upload/Baumstruktur_nach_Website/Acatech/root/de/Publikationen/Kooperationspublikationen/3Akad_Stellungnahme_Kommunikatio
n_2014_EN_final.pdf  

 Anhäuser, M. / Wormer, H. (2012): „A question of quality: Criteria for the evaluation of science and medical reporting and testing their applicability”: Quality, Honesty and Beauty 
in Science and Technology Communication. PCST 2012 Book of Papers.  

 http://www.observa.it/allegati/PCST2012_Book_of_Papers.pdf 

 Filipović, A. (2005): Vermittlung wissenschaftlichen Wissens durch Alltagspublizistik? Grundprobleme einer Sozialethik des Wissenschaftsjournalismus. In: Societas Ethica, annual 
report (2005): 63–80.  

 http://geloggd.alexander-filipovic.de/wp-content/uploads/2008/01/filipovic-vermittlung-wissenschaftlichen-wissens-durch-alltagspublizistik.pdf 

 Pulford, D.L. (1976): Follow-up of study of science news accuracy. Journalism Quarterly, 53: 119-121. 

 Singer, E. (1990): A question of accuracy. How journalists and scientists report research on hazards. Journal of Communication, 40: 102-116. 

 Wormer, H. (2011): Improving Health Care Journalism. In: Gigerenzer, G./ Muir Gray, J. A. (ed.): Better Doctors, Better Patients, Better Decisions. Envisioning Health Care 2020. 
Strüngmann Forum Reports, MIT Press: 169-188. 
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The buzzfeedzation of journalism: 5 things that you need to know about the Zero Hora case  
Thais Sardá, Ludmila Lupinacci, Camila Cornutti Barbosa, Gabriela Zago, Vanessa Valiati & Willian 
Araújo (Universidade Federal do Rio Grande do Sul, UFRGS-Brazil) 
In this research, we aim to compare the language used by the site BuzzFeed with the journalism practiced by traditional 
vehicles. In order to do this, we chose to analyse the Facebook page of Zero Hora, the main daily newspaper in Southern 
Brazil. The increased possibilities of access to information and the expansion of the digital environment have changed the 
chain of production and criteria applied by traditional journalism leading professionals to seek new formats for the 
circulation of news. 
In this sense, we can say that there is on news market a search for inspiration on BuzzFeed, which has a monthly traffic of 
150 million visitors and is evaluated in $1 billion. Initially, we identified the main characteristics of publications in BuzzFeed. 
Regarding the theme of the posts, the content that stands out is humour, although the site has opened space to in-depth 
hard news recently. Among the formats that the site uses more frequently, there are lists with photos and short texts 
(listicle) and quizzes about diverse topics. Among the features, animated GIFs, videos and memes stand out, usually 
accompanied by comic subtitles. Many of these features were absorbed and adapted from the language of blogs and 
Tumblr, as well as boards of images as 4chan or Reddit. 
Then, we pointed out associations between journalism and entertainment, something that can be observed when 
traditional newspapers seek to approach the language of the public as a strategy of relationship with their readers. In this 
article, therefore, we focus on journalistic practices that appropriate informality and humoras a way to generate 
repercussions on social networks sites. Thus, we discussed the journalism guided by metrics — when audience and 
repercussion give clues to what content will be more highlighted by vehicles —, pointing to the Zero Hora case. Although 
the number of accesses to the site is still the most widely used metric to measure the success of a report from the public, 
it doesn’t mean that the impact of news on social networking sites is not taken into account. 
Finally, we conducted a survey using systematic observation of the publications in the Zero Hora page on Facebook. 
Considering a typical week in September 2014, we investigated the interactions generated by these contents, in a three 
steps analysis. First, we did a survey of all content posted on the fanpage in the period — 273 in total — and interactions 
(likes, shares and comments)—476,696 in total and an average of 1,746 for post. Later, we divided the content in two 
types: with and without resources appropriated from BuzzFeed, respectively named “nonstandard” and “standard”, also 
categorizing the posts in 9 categories. In the third and last step, we compared the interactions generated by different kinds 
of content (“nonstandard” and “standard”). 
The results were systematized in the following list, called “things you need to know about the Zero Hora case”: 1) besides 
the traditional content, Zero Hora also publishes in their Facebook page headlines with language similar to the BuzzFeed; 
2) these posts are beyond the standard expected by a traditional journalistic vehicle; 3) these “nonstandard” headlines 
represent about 25% of total posts published in the fan page of the newspaper in a typical week; 4) among the 
“nonstandard” posts, the most common type is listicle; 5) “nonstandard” posts receive more interactions than 
“standard” posts. We also noted that, while traditional journalism absorbs more informal and humorous elements, sites 
as BuzzFeed are also investing in “serious” journalism, seeking more credibility. So, this appears to be two-way process, 
with adjustments and trials taking place in both directions. 

Standards in user comments and the creation of social value in online newspapers  
Sergio Sparviero, Corinna Wenzel (University of Salzburg) 
The research that is the focus of this paper aims at investigating the relationship between the adoption of different 
standards for the management of user comments and the creation of social value that results from the online editions of 
daily newspapers. The topic is worthy of attention considering that daily newspapers are important sources of information 
for citizens, yet the existence of many of them is threaten by the diffusion of new online information channels. 
Nevertheless, it is primarily the traditional business model of daily newspapers that is under stress, which relies mostly on 
the sale of the paper editions, rather than their status of social institutions. The latter, more specifically, builds on their 
role of gatekeepers of socially relevant information and their capacity of generating and promoting social and individual 
values. User comment management systems represent an innovation that can help daily newspapers transpose their 
institutional status from the ‘offline’ to the ‘online’ environment and, therefore, also compete for advertising revenue 
with emerging new players.  
The adoption of comment management systems is a universally accepted practice. However, newspapers still have to find 
the right mix of standards, practices and technical solutions that support the creation of civil debates and valuable 
comments, without limiting the freedom of expression of their users. These solutions exist in a wide range of options: for 
example, different norms of terms of conditions, the application of filters, and pre- or post-moderation of comments. 
Given the variety of existing configurations used by newspapers, it emerged that guidelines for best practice are yet to be 
clearly defined. Broadly summarized, from existing studies it became known that the quality of debates tends to be 
generally poor, that participants are mostly sporadic rather than regular, and that filters and moderation, although 
necessary, do not seem to be effective. The participation of journalists bears the potential for creating a community of 
regular and engaged discussants and for elevating the value of comments, nonetheless this does not materialize because 
the quality of comments is generally poor in the first place. We call this the vicious circle of user comments.  
Understanding the function of user comments is an emerging topic in social science research and the project presented 
addresses core aspects of the latter. This project, which is still in its early stages, starts by searching for evidence of creation 
of individual and social value in user comments. More specifically, the notion of social value used in this inquiry comprises 
three different dimensions (deliberative, informative and participative), which are based on the following basic values: 
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honesty, truth, understanding, identity, community, democratic participation, self-determination, solidarity, human rights 
and capabilities, and monitoring and control. In order to provide robust results, the proposed research aims at collecting, 
interpreting and analysing a total of almost 4000 user comments randomly selected from 168 articles published on the 
online editions of three different Austrian daily newspapers (derstandard.at, diepresse.com and kurrier.at). In addition to 
presenting the theoretical framework, the paper will focus on explaining the methodology developed to assess the 
creation of social value in user comments. The presentation of the methodology will also benefits from the illustration of 
the results obtained from a pilot study conducted on 500 comments. Although these results are not robust because of the 
limited sample, they show, for example, that comments tend to be more functional (54.6%) than emotional (39%), and 
that when they are emotional, they also tend to be negative (74%). Moreover, this pilot study shows that commentators 
are more frequently critical of comments from other users (74%) rather than of the content of the article, and that 20 per 
cent of the comments signal an appreciation for a critical exposure of power. On the one hand, the values of solidarity and 
democratic participation rarely feature in comments, while questions of identity are relatively more prominent (6 to 9%) 
indicating that the commentators clearly argue that they cannot identify themselves with, or cannot accept, the 
representation of a certain group in the analysis of the author of the article (24.6%) or of another commentator (8.8%). 

11:30 HS215@CHU 

PANEL 2: STANDARDS AND DISRUPTIONS IN NEW MEDIA 
Chair: Corinna Peil (University of Salzburg) 

Legal and Technical Standards in the “Smartphone Wars”  
Dan L. Burk (University of California, Irvine) 
Technical standard-setting is central to the functionality of the widely used hand-held computers popularly dubbed 
“smartphones.” Interoperability between such devices is crucial to hardware, software, and network compatibility; devices 
that do not adhere to established standards are for all practical purposes both technically and economically disabled.  
Some of the essential technical standards arise from de facto adoption of particular technological features, but many 
others are consciously set by private, governmental, or quasi-governmental standard-setting organizations (SSOs). Many 
of the technologies necessary to setting such standards are subject to patents or other forms of intellectual property. 
In this environment of functional compatibility, the exclusive rights granted under intellectual property regimes, such as 
patent law, become highly problematic.  Adoption of a patented technical standard potentially grants the patent owner 
enormous economic leverage: legally excluding a competitor from use of the standard effectively excludes them from 
technical interoperability, and from the marketplace.  Consequently, SSOs routinely require that the owners of technical 
standards covered by intellectual property rights must, if the standard is adopted, license the intellectual property to all 
interested users on “fair, reasonable, and non-discriminatory” (FRAND) terms. 
 
In theory, acceptance of this requirement by the patent holder should ensure all competing developers access to the 
technical standard. However, terms such as “fair” and “reasonable” are heavily value-laden, entailing a range of possible 
expectations, and SSOs seldom specify either the expected definitions of such terms or any sort of framework from which 
such definitions might be derived. In other words, standardized agreements on which access to technical standards might 
be based have yet to emerge. Both honest disagreement as to the proper content of such agreements, as well as strategic 
manipulation of ambiguities in the norms of FRAND negotiation, has led to a decade of intensive, pervasive, and globalized 
dispute between major smartphone manufacturers.  Such legal interventions have become a key to control technical 
standards, shape the market for smartphones, and define the relationship between competing producers.  
 
These so-called “smartphone wars” have played out in a variety of fora, requiring courts to define the normative 
expectations that have eluded private negotiation.  Not surprisingly, the resolution of these disputes differ between courts 
of the different jurisdictions in which the smartphone wars have been fought, reflecting the differing political, legal, and 
economic cultures of each forum. Nowhere has this been more explicit than in the radically different treatment of 
injunctive relief in parallel legal proceedings in the United States and in Germany. These jurisdictions have been the key 
battlegrounds in the smartphone wars, and the treatment of standard essential patents and related FRAND licenses could 
hardly be more different. The respective approaches of the U.S. and German courts reveal the fundamental assumptions 
and values at stake in treatment of intellectual property for technical standards.  
 
In this study, I juxtapose the judicial opinions of two prominent jurists, Judge Richard Posner and Dr. Holger Kirchner, 
hailing respectively from the United States Court of Appeals for the Seventh Circuit, and from the German Regional Court 
at Mannheim, regarding the injunctive remedies in FRAND licensing cases.  These opinions typify the American and 
German approaches to standard essential patents, articulating the value judgments embedded in the standards 
jurisprudence of each forum. Comparison of these texts highlights the complex interaction of political, legal, and 
technological norms. I then examine the recent intervention by the European Commission and the Court of Justice of the 
European Union which promises to open a third, intermediate path toward enforcement of standard-essential patents.  
This synthesis of prior approaches offers important insights into the development of new legal standards for the treatment 
of FRAND licensing for technical standards.  
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It's all about the values… But how and by whom do they come into play in digital games?  
Nina Köberer, Patrick Maisenhölder & Matthias Rath (Ludwigsburg University of Education) 
„As in other things, so in men, not the seller, but the buyer determines the Price. For let a man (as most men do) rate 
themselves as the highest Value they can; yet their true Value is no more than it is esteemed by others“ (Hobbes 2010, 
Book 1 Chapter10). 
The position that is expressed in this Hobbesian passage – namely, that entities do not have (a) value per se but have value 
due to the valuation of a subject – shows that value is not something that is found by someone but rather an attribution 
of someone. If one takes this approach seriously, one has to ask where the values, which are im- or explicitly contained in 
media and media offerings, come from. Who is implementing them and how are they debated and accepted? This question 
is particularly significant if one takes the changes of production and reception conditions into account which accompany 
the process of digitalization: In the age of analogue mediums, it were the producers that embedded values in the media 
offerings. Today however, the users – understood as Produsers (cf. Bruns 2009) – have the power to embed them too (at 
least to some extent). Of course, media technologies provide standardised patterns of media production, but such 
patterns, in turn, may encounter a great diversity of publics and audiences, who remix, modify or create alternative 
narratives and hegemonies. To answer the initial question of how and by whom values come into play in media, we want 
to take a closer look at a phenomenon that can be found in a field of digital communication and digital culture which is 
often negatively looked upon (cf. Spitzer 2006): digital games.   
According to Miguel Sicart (20011, 21), the values of digital games – taken as “designed ethical systems” – are dependent 
on at least two factors: on one hand, they are dependent on the producers who embed values by creating possibilities and 
restrictions for in-game behaviour or through narration. On the other hand, they are dependent on the players who realize 
the values intended by game design, e.g. do not shoot allies, or chose an alternative in decision situations. They also 
influence the values of the game by bringing their own values into the multiplayer to balance it or the like. For example, if 
the players agree on not using weapons which are seen to be over-powered. Because of that, Sicart understands the player 
as an „ethical co-creator“ (ibid., 226). If one combines this approach with the approach of Klimmt/Hefner/Voderer (2009) 
that says that there is not only a dyadic relation between the player and his ingame representation but rather a monadic 
one – which means that the player regards the actions of his avatar as his own – one can argue that, on one hand, the 
value system of the players is relevant for the decisions in the game and, on the other hand, that the depiction of the 
consequences of the own actions provoke a reflection of ones own actions. According to Jürgen Fritz (2011), besides other 
transfers there can be „moral transfers“ (ibid., 121) while playing a game. That means, that one uses his value system to 
evaluate what he or she perceives in the game and that it is possible that one integrates, i.e. transfers, the values depicted 
in the game into his own value system. 
From this starting point, the aim of this text is to clarify who is responsible for implementing values in digital games and 
how and by whom are these values negotiated. This shall be accomplished by referring to Miguel Sicarts (2011) theoretical 
foundation of the player as an „ethical co-creator“, the assumption of the monadic relationship between the player and 
the player-avatar (Klimmt/Hefner/Voderer 2009) and Jürgen Fritz´ (2011) transfer model. Additionally, empirical findings 
from a content analysis of some scenes of the games The Walking Dead and DayZ and findings from a study on the stages 
of moral reasoning (cf. Kohlberg 1996) of gamers that was conducted at the University of Education Ludwigsburg in 
Summer 2014 will be included. 
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Music, Technology and Copyright: The Suppression of the Potential for Radical Disruption of the 
Record Industry  
Jim Rogers (Dublin City University) 
This paper is primarily concerned with specific aspects of the potential disruption posed for the music industry by recent 
radical technological innovations in the digital sphere. Essentially, the paper provides an account of music industry 
production in an era of neo-liberalism by examining the nature and form of recent intellectual property rights (IPRs) 
developments, and how IPR regimes sit at the heart of the responses of music companies to technological change.  
The methods and manners by which music is produced, circulated and ultimately accessed have evolved beyond 
recognition in less than two decades. Here, we are concerned with unpacking the precise extent and nature of these 
changes in terms of how they shape evolving power relations within and across the music industry. The paper ultimately 
argues that much of the promise and potential of digital technologies for transforming the structure and organisation of 
the music industry is being suppressed by the IPR regime. So, while significant change has occurred, fundamental strands 
of continuity remain.   
Copyright and trademark, the legal mechanisms that enable music texts and brands to be monetised, have assumed a 
more central role, and recent decades have seen the major music rights owners successfully lobby for stricter IPR 
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protections. Drawing upon a recent empirical-level study based in Ireland, this paper demonstrates how, as music 
companies generate greater revenue opportunities through the licensing of their content [in multitudinous forms] across 
not only new and traditional media alike, but also by colonising an increasing variety of spaces in our social world, they 
have fundamentally reconfigured their core structures as to enable them to exploit the intellectual property they control 
to the fullest. This forces us to acknowledge the distinctive if not unique features and characteristics of music as a form of 
media content, with music crucially demonstrating how it adapts itself to and embeds itself within a vast range of other 
forms of media content. 
As the paper illustrates, the music industry is characterised by a range of different activities which allow for a better control 
of the realisation of economic value from their access and consumption by users. The latter, in fact, either pay directly or 
indirectly (with their time and attention) for accessing the services of the music industry, and the providers of these 
services can exercise relatively strict control on access, and finely tune their pricing policies according to the demand. We 
ultimately advance that the music industry has come to be better defined as the provider of private (and more personal) 
services, rather than a mass-provider of public goods. 
This increasing shift in emphasis to the licensing of services and brands serves to generate fresh revenue streams and 
reinvigorate old ones. With record companies reconceiving themselves as music ‘partners’, multi-rights are becoming 
increasingly standard across the industry whereby  labels acquire the legal rights to exploit the full spectrum of revenue 
opportunities deriving from a recording artist. Such multi-rights arrangements represent acute structural and 
organisational change that ultimately bolsters and maintains well-established networks of power within the music 
industry. This demonstrates music’s further evolution as an intellectual property industry where copyrights and 
trademarks are exploited in a manner that results in a redistribution of wealth in the music industry. The paper proceeds 
to argue that the ramifications arising from such developments are significant and multi-fold for artists and consumers 
alike and, the polarization that is occurring in the industry (despite the extant arguments regarding disruptive 
technologies) is consistent with some of the most rabid features of neoliberal policy. Moreover, these ‘evolutions’ carry 
severe consequences for the social function of music per se. 
The empirical-level study underpinning this paper comprises more than thirty indepth, semi-structured interviews with 
personnel and key informants [at international level] spanning the range if music industry sectors and occupations, and 
conducted across 2014-15. 

14:00 GK@Center 

PANEL 3: SOCIAL MEDIA DISRUPTIONS 
Chair: Aristea Fotopoulou (Brighton University) 

Smartphonemania and changing social values in New Delhi’s urban middle class  
Gerhard Schönhofer (LMU Munich) 
1. Overview and central questions 
In this paper, I will briefly outline my research on how people in urban India tend to appropriate the smartphone and 
incorporate it in their everyday lives. In my video-study, that will be part of my MA-Thesis in Visual Anthropology at the 
Ludwig-Maximilian University in Munich, I have focused on depicting physical as well as psychological closeness between 
Delhi’s inhabitants and their smartphones. In everyday situation such as while walking in the park, travelling by the metro 
or simply while spending time at home with friends and family I have filmed people interacting with their devices, similar 
to Sarah Pinks project „Energy and Digital Living“ (http://energyanddigitalliving.com/). 
Based on participant observation, qualitative, in-depth and expert-interviews as well as auto-ethnographic and 
participative methods such as designing selfie-collages with my dialogue partners or exercising the different mechanisms 
of their phones with them, I have come to the conclusion that in the context of my MA-thesis, I need to approach the 
following questions:  
• How does the smartphone invade informal and amicable relations?  
• A new form of intimate togetherness between the owner and his smartphone could be observed: what happens if other 
people intrude this physical and psychological closeness? 
• How does the experience of urban life change due to the availability of the smartphone for a growing segment of Indian 
society? 
• Is the smartphone a passive object or can we rather grasp it as an active subject  
with a certain agency, altering our social relations and value systems independently from how we intentionally use it? 
 
2. Theoretical Framework 
Anthropological theories on human-technology interactions will form the basis of my elaborations. As Eduard Kaeser has 
put it, technologies are being increasingly referred to as subjects in the ways humans relate to them. Kaeser further argues 
that the boundaries between the technical and the social realms in our society become more and more blurred by the 
omnipresence of technology in our daily lives. A relation to technology that equals the ones that we engage in with our 
partners and friends, just defined by less vulnerability and expectations from the other – in this case the smartphone – is 
one consequence, following Kaeser (2008: 68 f.). In the introduction of her book „Alone Together“, Sherry Turkle offers a 
similar starting point for her ideas: 
„Technology is seductive when what it offers meets our human vulnerabilities. And as it turns out, we are very vulnerable 
indeed. We are lonely but fearful of intimacy. Digital connections and the sociable robot may offer the illusion of 
companionship without the demand of friendship. Our networked life allows us to hide from each other, even as we are 
tethered to each other. We rather text than talk“ (Turkle 2011:1, emphasis GS). 
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Bryan Pfaffenberger’s theory of sociotechnological systems as the result of integrating technologies into already existing 
human behavioural patterns (Pfaffenberger 1992: 497) form an important aspect of my considerations concerning Urban-
India’s smartphone culture. As a consequence, researchers increasingly tend towards referring to the smartphone as 
„status symbol, security blanket, and fashion equipment (Rao, Desai 2008: 389).  
 
3. Relevance for this workshop 
The Agency that the user has in individualising the gadget and custom-tailoring its abilities to support her/him in her/his 
daily tasks as reliably as possible seems nearly endless. Changing values in the way social relations are being established 
as well as the ways in which certain media are being accessed in daily life can be seen as a consequence. My video-study 
aims to offer an insight into how individuals from different backgrounds and age groups might emphasize certain new 
values in the ways they define their family lives, friendships or business behaviours, e.g. interactions with clients. Also the 
relation between people and technology apparently starts to transform. People use smartphones as identity markers; 
communication patterns change, as people tend towards using certain social media channels to communicate the central 
events of their lives to their environments; and as a consequence, the production of technology adjusts to the need of the 
audience, e.g. equipping their gadgets with high-quality front-cameras for better selfies. A quick look at the 
advertisements of popular smartphone brands such as Apple, Samsung, Lenovo, HTC and Huawei will show that 
photography and especially the selfie now also are being used for marketing aims. 
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Protest kittens: popular memes as a form of resistance against anti-immigration politics  
Christina Neumayer & Luca Rossi (IT University of Copenhagen) 
In this article, we investigate the replication of lolcat memes in acts of resistance and the transformation of their 
symbolism in the process. For this purpose, we narrate the story of protest memes flooding the Facebook page and Twitter 
profile of Matteo Salvini, the political leader of the Italian anti-immigration party Lega Nord. The action is inspired by chan 
culture, using lolcat memes accompanied by the slogan ‘Gattini per Salvini’ (‘Kittens for Salvini’). This personified 
confrontation is deeply rooted in internet culture as well as principals of symbolic and cultural use of technological 
functionalities allowing for replicability and remix. The flooding of Salvini’s online pages with lolcats (or with especially 
produced photos of cats) as a reaction to any political statement Salvini publishes on Facebook or Twitter symbolizes both 
a statement against his political views and collective action performed against a politician, who Italian mainstream media 
describe as an extremely capable online communicator. The humorous use of kitten memes in these situations turns the 
pop cultural lolcat symbol against the politician and anti-immigration politics, playing with the idea of an invasion of kittens 
as more real than an invasion of migrants. This process highlights the political use of internet memes as well as the 
permeable boundaries between pop culture, trolling, and politics in internet activism. Based on our findings, we discuss 
cultural, functional, and historical features of the meme; the political cause behind the act of resistance; and the counter 
cultural use of a pop cultural meme that originated in the 4chan anonymous image and message board community. 
Although lolcat memes are today a part of popular internet culture, they originated on 4chan, the birthplace of the internet 
activists Anonymous and site for jokes, hyperbolic statements, pornography, and offensiveness. By tracing the history of 
the lolcat meme up to its use in the ‘Gattini per Salvini’ action, we discuss controversial consequences of successful use of 
popular memes in acts of resistance. These controversial consequences, we argue, result from: the shared values 
underlying lolcats’ emergence as an online cultural artifact in a radically free and autonomous community for digital 
reproduction; lolcats’ status as a meme that has been sold and turned into a standardized pop cultural symbol; and the 
reproduction of memes in political action as a means of fostering of autonomous critical values through the creation of an 
oppositional narrative. 
 

Shutting down the News Feed: Personalization systems and disruptive user’s actions on the 
Facebook News Feed  
Willian Fernandes Araújo (Universidade Federal do Rio Grande do Sul) 
Since Manovich's The Language of New Media (1999), the computational processes that make digital media possible have 
been discussed as media patterns that shape sociocultural dynamics. Apart from Manovich's structuralist point of view 
(Galloway, 2012), software and algorithms have appeared in the humanities as infrastructural elements of everyday life 
(Fuller, 2008) that condition our very existence (Kitchin and Dodge, 2011) as a material complexification (Thrift, 2005). 
They encode a neighbourhood of relations that “trace contemporary production, communication, and consumption.” 
(Mackenzie, 2006, p. 169). Specifically the notion of algorithm, as a powerful logic of command and control for solving 
computational problems, is at the core of the discussions about current smarter digital media environments. It is part of 
a rising sociotechnical phenomenon: the usage of personalization mechanisms in digital media. Since 2009 when Google 
changed search paths to return more contextual results, many other web services have adopted this strategy, which is 
generally associated with more intelligent systems that deliver a better user experience. These mechanisms represent a 
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complex data-driven process based on algorithms that seek to predict user preferences, as well as to show “relevant” 
advertising. This highly mediated environment is impossible to disable. In digital media company discourse, 
personalization systems are generally evaluated by their capacity to keep people logged into a website, and the results of 
personalization processes are described in subjective terms including “better,” “right,” “genuine” and “important.” Thus 
this paper explores the specific case of the Facebook News Feed, investigating the ongoing, unstable and conflicted 
relationship between personalization systems and user’s disruptive interactions with these mechanisms. The Facebook 
News Feed creates a personalized flow of publications which promises to deliver “the right content to the right people at 
the right time so they don’t miss the stories that are important to them” (Backstrom, 2013, online). This standard 
functionality for all Facebook users is considered one of the most significant informational environments given Facebook’s 
wide user base (Pariser, 2011). The visibility constructed through Facebook News Feed is enacted within algorithmic 
processes in relation to a range of data such as their interrelationship with users (Bucher, 2012). However, this digital 
“right driven” standard pattern has encountered disruptive reactions which seek to act on its digital materiality. They may 
be seen in browser extensions which try to modify different Facebook News Feed features, such as the filtering process 
(Facebook Mood Manipulator), visual metrics of contents (Facebook Demetricator) or agreement buttons (I dislike 
button). They may even shut down the whole News Feed (Quiet Facebook, Kill News Feed and News Feed Eradicator for 
Facebook). These mechanisms show diverse but similar material-discursive practices (Barad, 2003) which subverting the 
Facebook News Feed. Along these lines, this study seeks to produce an in-depth description about dissonant forms of 
constructing a sociotechnical narrative. Understanding these can contribute important notes about the Facebook News 
Feed’s agency and, more generally, about a more complex relationship between technical objects’ agencies and users’ 
disruptive practices. This paper is part of my ongoing PhD research on the agency of personalization systems in social 
network sites. Ethnographic strategies form the basis for the construction of the fieldwork (Ardèvol and Gómez-Cruz, 2014; 
Hine, 2015). Combining the Multi-sited Ethnography (Marcus, 1995) with material semiotic strategies to conceive 
materially heterogeneous agency (Latour, 1992; Akrich, 1992; Law, 2009), I develop strategies to enable the production 
of deep and contextual understanding through the ethnographic description. Generically speaking, I feature it in four 
broad and interconnected movements of fieldwork construction: First, following the Facebook News Feed trajectory with 
a broad digital archaeology; second, following controversies surrounding this mechanism; third, following everyday usage 
through observation participant seeking to understand how people make sense of their lives within the personalization 
processes (Hine, 2015); and fourth, following Facebook News Feed disruptive reactions, the methodological movement 
which is emphasized in this paper. Finally, I present some fieldwork notes, demonstrating that these browser extensions 
are constructed as an empowerment of subjects against the passive conception of the user enacted by these mechanisms. 
Simultaneously, the counter agency of these mechanisms provides insights about how Facebook enacts sociality and usage 
of its personalization features through the idea of “right content, people and time”.  
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PANEL 4: THEORISING COMMUNICATIVE OBJECTS AND VISUAL CULTURE 
Chair: Elisenda Ardèvol 

Communicative Objects between Standardization and Circulation  
Christoph Raetzsch (Freie Universität Berlin) 
The aim of this paper is to present basic outlines of a theory of communicative objects, understood as both technologically 
defined artefacts, and as ‘epistemic objects’, as objects of conflict and cultural negotiation (KnorrCetina 2001). Such a 
theoretical (re)formulation is warranted in face of the increasing scholarly attention devoted to data in its varied 
manifestations in communication processes as a primary source of knowledge about society. While standards of data are 
being established by global actors in both the Internet business and in academic research, such an overt focus on processes 
of ‘datafication’ sidelines issues of cultural valuation, individual appropriation and the counterhegemonic potential of 
circulation.  
Digital communication relies integrally on protocols, automated procedures for handling data. Against the sheer unlimited 
creativity of human language, a computational protocol can only work with defined types of data to yield any meaningful 
output. The increasing standardization of types of data, protocols and file formats between different gadgets, platforms 
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and across networks is largely the result of economic considerations and technological innovation. While this 
standardization accounts for the increased interoperability and attractiveness of communications media and formats, 
platforms and devices, media scholars are beginning to criticize the negative effects of such standards that effectively 
allow individual companies or actors to control the availability, format and distribution of particular cultural products, 
forms of communication and knowledge resources. Dependency on only a few platforms (e.g. particular social networking 
sites, particular developers of software) designs and restricts access to content on the web for hundreds of millions of 
users in ways that are mostly beyond their influence and control. Between the standardization of technological routines 
and the standardization of forms of communication there seems to be a rather narrow margin.  
The debates in media studies about the ‘relevance of algorithms’ (Gillespie 2012), the ‘culture of connectivity’ (van Dijck 
2013), the era of big data (boyd & Crawford 2012; Kitchin 2014) as well as a growing body of research on social movements, 
data activism and public participation (Milan 2013; Bakardjieva et al. 2012; Dahlgren 2014; Gerbaudo 2012; Gray et al. 
2012) have highlighted the growing tensions between technological standardization and civil liberties. Many scholars have 
thus begun to look into the structure of data itself, setting up data centers, mining large amounts of online user data, web 
archives and social networking sites (Weller et al. 2014) in an ever expanding field of digital research methods (Rogers 
2013; Halfpenny & Procter 2015). The paper will connect these debates to the concept of ‘cultures of circulation’ (Lee & 
LiPuma 2002; Gaonkar & Povinelli 2003), in order to understand the cultural status of ‘natively digital objects’ such as 
tweets, emails or links. The main question are: How particular communicative objects animate, initiate and sustain 
situational associations of actors? How can we conceptualize circulation as an objectoriented practice both in its 
individual and social dimensions? How does data analysis reveal cultures of circulation and what are the limits and 
challenges to such analyses?  
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Imagination and Digital technologies: three provocations 
Edgar Gómez & Helen Thornham (University of Leeds) 
Drawing on findings from ethnographic fieldwork investigating digital in/equality and innovation over the past 3 years, 
this paper explores three provocations around imaginings, lived experience, hopes and aspirations as they filter through, 
and are entwined with, digital technologies. We argue that the standards and values of digital mediation are embedded 
within complex configurations of these elements to the extent that it is becoming increasingly implausible, particularly 
when seeking to understand certain digital phenomenon, to locate our interpretation only with the media 'itself'. Our 
provocations are as follows:  
 
1. Imagining is the preserve of/shaped by the digital enfranchised. Imagining is desirous, playful, engaged in even as it 
closes down protensive possibilities of the future (see McNay, 2013). At the same time, imagining is routinely invited, 
claimed and supported. Imagining is a neoliberal construct that does not benefit or support many of the groups with whom 
we worked, even though it was a central element of mediatory practice with them.   
 
2. Digital technologies are narrative tropes about empowerment and democratization. As such they require legitimation. 
Digital technologies are constructed sociopolitical purposes: they are evoked to make a political and ideological narrative 
legitimate. Digital expertise is rarely sufficient as a driving force for social change – expertise on its own does not ‘enable’ 
the young people, ‘empower’ them, or elevate them. Without legitimation, they are repeatedly challenged and disrupted 
and authorship or expertise is routinely unrecognised – located elsewhere and inherently futureorientated. This in turn 
continues existent power/knowledge roles, and the young people remain on their perpetual journey – authorship is 
momentary, expertise is elusive. We ask what this means for our ability to ask questions of the digital – and how we can 
begin to form or articulate the questions for the future. 



DCC Workshop Salzburg 2015 Standards, Disruptions and Values in Digital Culture and Communication 

16 

 
3. There is a ‘playful’ irreconcilability between the imaginary and material. One does not enable or frame the other: this is 
not about the conditions in which one is possible. This is a fundamental disconnect that is necessarily created because of 
who is able to imagine. Scenarios of imagining are increasing in various sectors, and beyond Silicon Valley.  
The different fieldwork we draw on to form these provocations have a central common component that is variously 
problematized and enforced: imagination. The issues we seek to critically address are who is privileged, able, or willing to 
imagine (the future, alternatives to current developments and uses of technology) and the implications of this in terms of 
legitimation (of the lack of it) in the use and possibilities of these technologies. At the same time, we focus on the 
increasing location of the digital within the mundane – rather than novel. Imagining, then, may be underpinned by digital, 
but we are less sure about the extent to which the digital can intervene in it. And, at the same time, the construction of 
the digital has always a component of imagination embedded in it. The combination of both creates a digital (il)legitimation 
that depends on traditional power structures to turn, from “possible” to “actual”. This has clear resonance for us with the 
themes of this workshop, where the standards and values clearly simultaneously demarcate and confuse a number of, to 
play with the history of Internet Studies, “virtual ” and “real”.  
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The conversion of the content into standard  
Alberto García (Universidad Complutense de Madrid) 
The standardization of content distribution services attached to metadata management, are helping to understand the 
real changes or digital revolution in media. The labelling of the images coupled with the forced conjunction with the text 
through the interaction through social networks, is consolidating new ways of relationship between content producer 
and the user and / or consumer of it.  
From this point, the telecommunications companies with media platforms are being consolidated as major operator of 
the digital cultural creation. Thus, they have changed their existential purpose to the point where they have become 
companies with the capacity to adapt to standardize the technical formats of content formats.  
All processes have led to a consumption context centred mainly on the analysis of Big Data- and not in the actual text 
content. The value of the message lies in the same neuronal diversification implicit in the ability to reach everywhere 
and get numbers of followers, rather than aesthetic or intellectual which is presupposed in cultural construction.  
It is necessary, therefore, to inquire into the values implicit in the consumption of audio-visual content with a complex 
standardization that integrates, for the first time in the history of mankind, different means of simultaneous viewing of 
the message at the same time, each of them with specific characteristics that define it as tool itself and at the same 
time, integrated within a same standardization.  
This proposal aims to analyze the relationship between spectators / users, standards and content, in an area of cultural 
creation based on digital structures from those who produce, and those who distribute and consume.  

 

Friday, 27 November  
 

9:30 GK@Center 

PANEL 5: SOCIAL MEDIA AND IDENTITY 
Chair: Thomas Steinmaurer (University of Salzburg) 

Visual standards and disruptive practices in selfies  
Gemma San Cornelio, Elisenda Ardèvol & Antoni Roig (Universitat Oberta de Catalunya) 
Selfies have become a very popular phenomenon on social networks. Since 2013 the presence of news regarding selfies 
in popular media (TV and newspapers) has been recurrent, and in many occasions related to narcissism and exhibitionism. 
Even though the topic is not completely new (academic research dealing with Internet identity is very prolific and 
showcases related debates) the use of the specific the notion of ‘selfies’ is just bursting right now in the academic field, 
more than a year after its popularization.  
An initial state of the art of selfies research reveals two different ways to deal with the phenomenon: on the one hand, 
researchers with a previous trajectory of research on the Internet (Hogan and Wellman, 2014) and young scholars who 
perform mainly a qualitative approach (including digital methods). These approaches are diverse, but most of them refuse 
the simplistic idea that selfies are just the product of a postmodern, neoliberal or narcissistic vision of the self (Gunthert, 
2015; Warfield, 2015). On the other hand, in spite of being a phenomenon spread on social media, there are few examples 
of quantitative analysis of selfies, being Selfiecity the most renowned (Tifentale & Manovich, 2012). This project, led by 
Lev Manovich, was an attempt to introduce cultural analytics in a big data fashion and has been celebrated as much as 
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criticised precisely for the limitations of quantitative data in understanding human experience and in general as a 
problematic scope within in the humanities (Losh, 2013).   
Our starting point is to understand the selfie as a social practice that involves a number of questions including the 
preparation of the shot, the election of the tags and the conversation that takes place with the community, just to cite a 
few. In this regard, we are interested in how the ‘selfie’ is performed in different social contexts and as part of a personal 
or collective narrative. As Vivien and Burgess (2013) suggest, in contemporary digital storytelling, digital photography gains 
an emotional weight through its use as part of a personal narrative and the ‘selfie’ as a corporal image might be one 
strong component for personal performances and even a new visual standard for narratives social sharing.   
But does the selfie entails an aesthetic or a cultural canon? Should it be considered mainstream or countercultural? In 
order to understand selfies as a cultural form (Gunthert, 2015) it is not enough to look at the networked photos that 
include the “selfie” hashtag: first, because there are images tagged as selfies that they are not even portraits (this could 
be interpreted as an strategy to reach more audiences, using a popular tag). Second and most interestingly, there are lots 
of what could be defined as conventional or canonical selfies that are not tagged as such (Carmean & Morris, 2014). Here 
we initially identify different practices: on the one hand, the tag ‘selfie’ is refused or underused for some reasons (e.g. 
because of the narcissistic readings, because is too ‘mainstream’ or normative). In this case alternative tags are used 
instead (eg. #instagay, #instagood, #instafriend). It could also be a sign of ‘naturalisation’ of the selfie as a cultural form 
for personal narrative by their practitioners, so a self identifying tag is not needed any more or seen as too obvious.  On 
the other hand, there have been several activist campaigns against selfies as individualistic like the #unselfie movement 
in and other campaigns that claim the values and positive aspects of the practice, making visible the contributions, for 
instance, to NGO’s.   
In this paper we want to present a first exploration of these canonical and disruptive uses of “selfie” through combining 
two approaches: first, we will explore through bigdata analysis the performance of different tags related to the practice 
of selfie on Instagram. Second, we will analyse with qualitative methods different ways to play and transgress the selfie 
‘canon’(s) including art or activist practices.  
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Digital intimacy in youth cultures: Sexualities, desires and relationships as digital media practices  
Sander De Ridder (Ghent University) 
Intimacy in the everyday lives of young people has undergone significant changes during the last two decades. Scholars 
have written about the transforming historical meanings of intimacy and the way shifting notions of intimacy affect 
interpersonal relations, as well as how gender, sexuality and romance are currently understood. Examples of meta 
reflections are recent ideas on the democratization (Giddens, 1992; Beck and Beck-Gernsheim, 1995; Weeks, 2007), and 
informalization (Wouters, 2007) of intimacy, while others have coined metaphors such as ‘liquid love’ (Bauman, 2003) and 
‘cold intimacies’ (Illouz, 2007) to capture the specificities of intimacy in current culture.  
This contribution will investigate the transformation of intimacy related to the increasing use of social media applications, 
such as social networking sites (SNSs), especially among young people. While SNSs are a specific popular medium in 
Western youth cultures, this paper will deal with broader media culture and illustrate how particular understandings of 
the media have the power to shape communicative interactions that, in turn, give meaning to intimacy (Hepp, 2012). 
Earlier work has linked transforming intimacies to the shift from interpersonal oral communication to use of digital media 
applications with specific technological structures and affordances (Schwarz, 2011). However, the specific role of media 
culture and people’s ideas about the media are often overlooked. Therefore, this contribution serves as an illustration of 
the current mediatization of intimacy; how the social and cultural organization of intimacy is affected by an increasing 
media presence in the everyday lives of young people (Longhurst, 2007).  
To that end, these insights draw broader upon a four-year research project (2010-2014) on youth, digital media culture 
and intimacy. The project used qualitative research methods to inquire young audiences’ (14-18) media-related practices. 
Research methods include online participant observations, focus groups with young people, and interviews with actors in 
the social media industry; this variety of data will be used as illustration to the theoretical arguments.  
The interest of this contribution is with the ethico-political consequences of the mediatisation of intimacy among young 
social media audiences (Bakardjieva, 2010). As the meanings of intimacy vary historically, I want to question the role of 
contemporary digital media cultures in (re)producing or questioning heteronormative ideologies in youth cultures. I will 
conclude how contemporary digital media cultures have the power to stimulate a growth of knowledge, imagination and 
creativity to make sense of intimacy in youth cultures, while equally introducing new emerging regimes of control of 
particular sexual identities, desires and relationships. 
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9:30 HS 215@CHU 

PANEL 6: BIG DATA, BODY SENSORS AND INFRASTUCTURES 
Chair: Ursula Maier-Rabler (University of Salzburg) 

Biopedagogy and datafied self: Fitness wearables and big data  
Aristea Fotopoulou (Brighton University) 
In recent years, tracking devices and wearable sensors occupy a key locus in the mediation of the healthy and responsible 
citizen. Cloudbased fitnesstracking devices such as Fitbit are often framed in policy and in the media to enable significant 
lifequality changes. The accumulation of statistical data indicates a shift of legitimacy and power from the medical expert 
to the individual. This paper focuses on new forms of selftraining and new subjectivities as they link to pedagogies of 
selfcare or 'biopedagogies'. Through autoethnography and an analysis of the Fitbit interface, the user experience is linked 
to knowledge production about wearables, against the backdrop of economic cuts and the reshaping of the health sector 
throughout Europe. Expertise here refers to becoming expert in one's use of wearables and one's own capacity to care for 
their own wellbeing: becoming 'expert' in selfcare with the use of wearable technologies. As citizens trained in 
selfresponsiblity, Fitbit users can be thought to actively participate in what has been termed as 'escaped medicine' 
(Nettleton and Burrows, 2003), a new medical cosmology whereby information and communication technologies are 
central as means of acquiring knowledge.   
 

AREA TURNS GREEN. Exploration of the Challenges in Counteracting the Commodification of Risk 
through the Concept of the Virtual as an Experience of Multiplicity in the Sensory inscribed Body  
Gabriella Sandstig (University of Gothenburg) 
Society is suffused with digital information that codes, maps, and otherwise organizes offline place such that technologies 
may increase perceptions of risk by reproducing existing economic and social disparities (Davies 1990; Beck 1986). These 
perceptions (see Renn 1992) can also limit the degree of freedom of movement in urban spaces (Sandstig 2014; 2013; 
2010). One way of understanding this and the importance of mobile media is through the concept of embodied space 
(Lefebvre 1991) where the virtual always implies a counterpart indelibly linked to the actual. The theory of the sensory 
inscribed body by Farman (2012) is used to bridge the body as sensory and body as a sign system. To define how space is 
produced in our mobile era the exploration takes off in the challenges counteracting the commodification of risk 
(Krahmann 2010; 2008). The purpose is to elaborate on how these challenges can be counteracted. The data used is the 
collaboration between the University of Gothenburg, Förvaltnings AB GöteborgsLokaler and the Foundation Safer Sweden 
in developing the digital safety walks in 2014 for Android and Apple platforms. Results: 1) By influencing the type of data 
employed in future automated decisions. Through: 2) the built in logic of resilience, trust and health promoting character 
of the concept of the safety walk; 3) how space is produced as a multiplicity of perceptions and inscriptions of socio-
cultural meaning and; 4) user generated alterations of maps and representations of locations and thereby in the act of 
defining sites as locale. 
 

“Another day, another disruption”: a comparison of professional, academic and public discourses 
on designing interactivity 
Marguerite Barry (Trinity College Dublin) 
This paper argues for a ‘critical discourse’ on interactivity to build consensus on its meaning and evaluation. It reports from 
work in progress on a large study, comparing public discourses on interactivity, to the academic literature on HCI and 
literature for professional practice. Using content and discourse analysis, it examines the data in light of Jenkins’ (2000) 
benefits of establishing a critical discourse – training, generational transfer, audience-building and defence of criticism. 
The discourses reveal a lack of common language around production and evaluation of interactivity and a mismatch 
between offerings and the requirements of a more digitally literate public. The paper contends that a deeper 
understanding of how to talk about interactivity – as academics, designers and users – is essential for evaluating and 
designing more successful interactive digital communications.  
 
According to Salen & Zimmerman (2003) a “critical vocabulary lets us talk to each other…lets us share ideas and knowledge 
and in doing so expands the borders of the [field]” of games studies. They cite Jenkins (2000) benefits of establishing a 
critical discourse for games as an example. This paper argues that by subsituting ‘games’ with ‘interactive media’, similar 
benefits could accrue. Like games, interactivity constitutes a ‘semiotic domain’, described by Gee (2006) as:   
“…a set of practices that recruits one or more modalities [e.g. oral or written language, images, equations, symbols, 
sounds, gestures, graphs, artifacts etc.] to communicate distinctive types of meanings”  
 
A semiotic domain has two aspects: first, individuals become literate by learning the rules that make actions meaningful 
in a system, and second, the domain is deliberately ‘designed’ (ibid). There is a set of rules or design grammars which allow 
participants to read/write and produce meaning within the domain but ‘unwritten rules’ – etiquette, conventions or 
cultural codes guiding formal rules – are a crucial element in how meaning emerges from semiotic domains. This paper 
reflects on interactivity as a semiotic domain, being deliberately ‘designed’ and requiring literacy in both production and 
reception. Thus, it requires a system of formal and ‘unwritten rules’, and an acknowledgement of a set of participants with 
read/write capacity to make meaning.   
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While there is a body of knowledge in interaction design and HCI on the formal rules for building digital narratives, its 
models and frameworks reflect set paradigms of use from WIMP to ubiquitous computing (Rogers et al, 2011). The 
discourses from professional digital design practice emphasise advocacy of standards against a history of continuing 
disruption in the methods and tools for design and development and a lack of centralised consensus, frequently producing 
‘methodless enthusiasm’ (see Burson, 2015). Meanwhile, the user experience of interactivity is increasingly defined by 
dominant industry consumer technologies and their proprietary standards, for example Apple’s iOS guidelines on using 
their ‘standard gestures’ of tap, drag and pinch, when developing apps (see Apple Developer, 2015).   
The digital media literature on interactivity reflects a contested concept (Kiousis, 2002) albeit with recognition of its 
layered and flexible nature (see Reinhard). Studies have developed pragmatic but constrained and ungeneralisable 
standards of evaluation of interactivity, for use in research (see Koolstra & Bos, 2009). But user literacy is still 
overgeneralised and misunderstood with designer intent frequently mismatched to user expectations (Sohn & Choi, 2013). 
Empirical research on interactivity can only examine specific contexts with implications for the findings and resulting 
meanings. Overall, the understanding of interactivity and of user experience suffers from the lack of an interdisciplinary 
critical discourse.   
 
Public, academic and professional discourses provide a comprehensive source of material for examining the circulation of 
the ‘unwritten rules’ of evaluation and participant literacy. This paper will present initial findings from a comparative 
content and discourse analysis of material from all three fields in 2014. By restating Jenkins’ benefits as a 
‘problematisation’ of interactivity in the discourse, the findings reveal evidence of: a) different standards for evaluation of 
interactive media artefacts (b) circulation of old tropes and continuous wheel reinvention (c) differing views on levels of 
public digital literacy and (d) interactivity being implicated in debates on media effects.   
 
This paper offers an alternative set of data for developing a better understanding of interactivity, towards consensus on 
its value and operation in different contexts. It seeks to build the foundations of a critical discourse for both digital media 
theory and practice.  
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11:30 GK@Center 

Keynote II: Cultural Diversity, Globalized Media, Ethical Norms: Can Cultural Imperialism be 
Avoided?  
Prof. Charles Melvin Ess (University of Oslo)  
My comments seek to address especially four closely interrelated questions from the Conference Call: 
•What is the relationship between technological standardisation and cultural diversity? 
•How do values, technology and media production relate to one another? 
•How are values put on play in technology design, mass media production and popular culture processes of 
standardization? 
•How can local adaptations of global formats in different communities and cultural backgrounds be regarded as sources 
of power, agency or new identities? 
 
I will try to do so through a two-pronged approach. 
 
First, I will review the rise of what I have called “computer-mediated colonization” – i.e., beginning in the early 1990s as 
computer-mediated communication exploded across the globe via the rapid expansion of the Internet. Not surprisingly, 
in the early days of the Internet, when both designers and users were overwhelmingly located in and shaped by U.S. 
cultural norms, practices, and worldviews, CMC designs embedded these in both gross and subtle ways. As I will document 
(drawing primarily on the empirical work gathered from the biennial conference series on Cultural Attitudes towards 
Technology and Communication [CaTaC]), the upshot was an array of cultural and communicative conflicts that exposed 
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the often deep contrasts between the norms and practices of the designer culture(s) and those of the “target” cultures. 
The good news here is that gradually designers and practitioners became more and more aware of the cultural dimensions 
of communication and technology, resulting in more nuanced and appropriate designs – i.e., ones that worked more to 
foster local values and practices. 
At the same time, however, these increasing understandings rendered “culture” increasingly difficult to define, much less 
operationalize – leading designers away from notions of “culture” as such towards more nuanced understandings of how 
to articulate and incorporate culturally-variable norms and practices. 
 
Second – and, I will argue, not accidentally – there has been increasing attention to virtue ethics in Information and 
Computing Ethics, Media and Communication Studies, including journalism ethics, and in recent work on ethical design in 
ICT. These developments, along with increasingly normative approaches within media innovations, complement our 
increasing sophistication regarding culturally-variable elements in design, thereby foregrounding ethical norms and 
frameworks that are thus strong candidates for contemporary and future designs. In particular, I will show both virtue 
ethics and parallel normative frameworks begin with an insistence on the norms of emancipation, agency, and flourishing 
– but in pluralistic ways that thereby protect and foster cultural diversity. 
 

13:30 GK@Center 

PANEL 7: PUBLIC SERVICE MEDIA 
Chair: Antoni Roig 

Public Network Value – Technical and Professional Standards for Public Service Media in a digital 
environment.  
Thomas Steinmaurer & Corinna Wenzel (University of Salzburg) 
Public Service Media are facing paradigmatic transformations of professional and technical standards and values, due to 
current developments in digital media cultures: commercialization of global digital networks, fragmentation of audiences 
and new patterns of communication (Lund/Nissen 2014) meet new challenges of participation as well as new technical 
options of connectivity (interaction,  networking) (Prognos 2014; Hölig/Hasebrink 2014).  
These transformations raise questions of how to sustain infrastructures of communication as a backbone for democracy 
and processes of deliberation. Besides other efforts and challenges, we also have to re-evaluate the impact of Public 
Service Media for society. As a consequence, PSM might have to meet the transformations by developing new network 
activities. The goal of this contribution is to critically evaluate the relationship between Public Service Media professional 
and technical standards/values in their social, political and technological dimensions and their possible impact for society.  
 
Central questions of this paper are:  
What are current challenges and issues regarding professional, technical and ethical standards for PSM in digital 
environments?  
How have professional, technical and ethical PSM-standards to be changed or newly developed regarding the challenges 
emerging from digital culture and communication? 
Which PSM-standards are necessary in order to still fulfill its democratic remit in a digital environment? 
These questions will be addressed by conducting a Literature Review about Best-Practice in European (predominantly) 
Public Service Media organizations as well as interviews with experts in communication science. As a theoretical 
background the paper suggests to strengthen infrastructures of communication by referring to the concept of digital 
commons (Murdock 2005), which means to support structures of citizenship and processes of deliberation. Following 
these approach “we have to stop thinking of public broadcasters as a stand-alone organization and see it as a principal 
node in an emerging network of public and civic initiatives that, taken together, provide a basis for a new shared cultural 
space, a digital commons, that can help forge new communal connections and stand against the continual pressure for 
enclosure coming from commercial interests on the one hand and the new moral essentialism on the other”. (Murdock 
2005, 113f) 
The basic suggestion is that the notion of Public Value has to be further developed into a notion of “Public Network Value”, 
which means to lay more focus on the following dimensions:  

 Universal access, which refers to the absence of financial and social barriers for all groups of society and to the 
availability at different digital platforms 

 Findability of PSM-content, which means prominence as a „Trusted Brand or Source“, but must not necessarily refer 
to the notion of “Reach” 

 Validation and Contextualization: This dimension refers to the gaining importance of Gatewatching in the net. PSM 
could and should focus on the connection of broad reach content and the „Long Tail“ (synchronisation of publics) 

 Networking and Cooperation refers to the blurring lines between public service, private-commercial and non-
professional services. Therefore, it seems necessary to think about new „New Commercial/Public service Hybrids“ 

 Participation and Interaction: An important duty of PSM should be to intensify the contact and dialogue specifically 
with younger audiences („Co-Production“) 

 Informational archiving (Cultural Memory): New possibilities of additivity and data storage options should lead to a 
greater focus on digital archiving of knowledge  

 The support of Media (network) Competence can help to avoid Knowledge Gaps and the Digital Divide  

 Innovation should finally be a basic task specifically for PSM: It has technical, but also content-wise dimensions. 
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Standards by, in and for Public Service Media 
Josef Trappel (University of Salzburg) 
Public service broadcasting (PSB) is part of the modern communication infrastructure in practically all European countries. 
PSB’s relative national importance varies, according to their institutionalization and implementation within national media 
landscapes. Some countries (such as UK, Switzerland, Nordic countries) show longer commitment to public service media 
than others (such as Central and Eastern European countries). In all cases, media policy expects PSBs to serve as backbones 
of the media infrastructures in various aspects: These organisations should cover the respective territory with 
broadcasting signals (universality of availability), they should provide all citizens with radio and television programmes 
(universality of appeal), they should take care of the needs of minorities and they should serve the public sphere (Tracey, 
1998).  
 
In addition to this rather orthodox canon of PSB requirements another essential function of PSB has developed over the 
last three decades when private commercial television became popular. Increased competition between public service 
and private commercial radio and television broadcasters generated the requirement for PSBs to set standards at least in 
two aspects: content and governance. 
 
Following from its privileged funding through license fees PSBs are expected to make a clear difference compared to their 
private competitors. Actually, political support and legitimation depends on PSB’s performance, according to standards 
which are at least partly defined by remit obligations, in most cases defined by law. Thus, television viewers and radio 
listeners can expect from PSBs higher standards in content performance and quality than from advertisings funded 
organizations. In this respect, PSBs work as standard setting institutions. 
 
Both standard setting aspects are connected. Elaborated programme quality is reflected in equally elaborated governance 
structures within PSB organisations. Internal work-flows, gender equality at all levels of the institution and transparent 
decision making are just examples for good governance which is expected from all public bodies, including PSBs. Good 
media policy should supervise standard setting by PSBs with a critical distance and should hold PSB to account, 
respectively. 
 
As a response to the rapidly changing media landscape in recent years, PSBs are increasingly transforming into what 
observers have called PSM (public service media) (see for example Donders, 2012; EBU, 2014). This transformation is more 
than just replacing one letter by another. Rather, PSM are responding no longer to challenges by private commercial 
broadcasters alone, but to challenges generated by all kinds of actors active on the internet, including incumbent press 
publishers and their online representations as well as social media and all kinds of user generated content providers. 
In this paper the transformation from PSB to PSM is analyzed with regard to implications on the standard setting function 
of PSM. Therefore, the research questions are: 
 
What is the importance and relevance of programme and governance standards set by contemporary PSM with regard to 
the extended competition arena in broadcasting? What standards are required by democratic societies? How should these 
required standards be implemented by media policy? 
 
This paper is theory generating rather than empiric. Research is based on the analysis of European and non-European 
PSMs and their strategies to develop from PSB to PSM, as well as on public remits. Democratic expectations are based on 
normative theories (such as the seminal work of Christians, Glasser, McQuail, Nordenstreng, & White, 2009) and standards 
are developed by analyzing remits as well as performance reports (annual reports) by broadcasters. Policy 
recommendations on how to adapt PSM remits to maintain content (programming) and governance standards in the 
digital media landscape are suggested in the final section of the paper. 
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Falling between Platforms – The (d)evolution of British Public Service Media’s professional standards 
and codes of conduct on social networks 
Inge Sorensen (University of Glasgow) 
Public Service Broadcasters (PSB) across most of the world have a long tradition and reputation for adhering to ethical 
guidelines and codes of conduct. In the UK, these are both externally and internally imposed. PSBs remits, outlined in their 
Broadcasting Charters, are set by legislators and scrutinised and regulated by the British regulator Ofcom. All British 
broadcasters (BBC, Channel 4, ITV and Five) articulate, implement and enforce these in their Producers’ Guidelines, Codes 
of Conduct and Compliance procedures. These practices and processes are designed to ensure professional and ethical 
standards in content across platforms and devices, and with it the contents’ integrity.  
However, with the proliferation of platforms and devices, PSBs increasingly develop strategies and orchestrate their 
content across devices through ‘two screen’ and ‘connected viewing’ experiences. That is, audiences/users engage with 
the same content on two or more screens simultaneously, for example by posting or micro-blogging on social networks 
on one device about the television content they watch on another (Holt and Sanson, 2014). This poses a challenge to 
traditional ways of controlling and patrolling the professional and ethical standards of content. Today, after problematic 
experiences with integrated message boards on their websites and live on air SMSs and Tweets in the early 2000s, Channel 
4 and BBC have largely abandoned simultaneous user-producer interaction, especially during live TV broadcasts. Instead 
both British PSBs now curb interaction between content producers and users/audiences around live content, and 
outsource audience discussions and reflections on programme content to social media networks. Thus both the BBC and 
Channel 4 actively encourage social media activity around and during their live TV content, but, make sure that this activity 
takes place on platform and networks that they are not responsible for (Sørensen forthcoming 2015/6).  
This paper explores the ethical and editorial implications of BBC and Channel 4’s strategies for ‘two screen’/‘connected 
viewing’ around live TV. The paper outlines some of the practical, economic, technological and editorial advantages for 
PSBs of moving user interaction away from their domains and onto other online spaces. It explores who is – or should be 
- responsible for ensuring professional and ethical standards are maintained in discussions instigated and encouraged by 
PSBs, but that are taking place on non-proprietary platforms?  
This paper is based on case studies of live media events on Channel 4 and BBC in 2014 and 2015 (The Sochi Winter 
Olympics, The Winter Paralympics, The World Cup, Glastonbury, Channel 4’s Live in Space Season and the Scottish 
Referendum in 2014 as well as Channel 4’s RIIIP Richard III’s Reburial and the UK General Election 2015); viewing figures 
and social media data around live TV; as well as a series of interviews with media Executives and Producers.  The paper 
explores what happens to professional standards, codes of conduct and ethics, when those tasked with implementing and 
upholding these, abandon them for others to take care of. 
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Challenging prime time television: co-viewing practices in the Brazilian telenovela  
Fernanda Pires & Antoni Roig (Universitat Oberta de Catalunya) 
The act of co-viewing usually generates a set of practices that can challenge the way in which audience values media 
content, since co-viewing is a constant negotiation of meaning-making by people using media together (Steven & Penuel, 
2010). Through the co-viewing process, audiences exchange impressions on the series based on expectations and previous 
experience and might even discuss related social issues: this practice can generate disruptions even when it targets very 
well established media products, challenging their technical standards, their contents and their goals while presenting 
certain social values. 
Co-viewing is considered a peer phenomenon and a manner of enactment that can enhance the viewing experience and 
the capacity of learning (Ball et al., 1970; McDonald, 1986). It has been studied since the 70s in order to understand how 
television co-viewing practices were enacted inside households. During the past decade viewers have also included the 
habit of watching TV while participating on social network sites, now facilitating for geographically detached audience to 
connect with each other (Haridakis & Hanson, 2009; Steven & Penuel, 2010; Cohen & Lancaster, 2014). By generally 
exploring the co-viewing practices within a connected co-viewing context, our research shifts the attention from the media 
industries to the users’ perspective. The aim of this specific study is to explore the social media co-viewing practices within 
the Brazilian context, by doing participant observation within two Facebook groups dedicated to the currently airing 
Brazilian prime time telenovela of the Rede Globo media conglomerate - Babilônia. 
For more than four decades the Brazilian telenovela has been the most watched product of Brazilian society and also the 
most exported cultural product of Brazil, sold to more than 100 countries. Contrary to the long-running soap opera format, 
a single Brazilian telenovela typically lasts just six months: then, a new telenovela is launched in the same time slot. In the 
case of the prime time telenovela, products are carefully designed to attract the widest possible audience, appealing to 
all layers of a heterogeneous society: different cores attempt to represent conflicts and integration considering class, age, 
family structure, sexuality, politics and other social issues. Thus, audiences follow the format over actual plot or characters, 
as every six months the narrative and cast changes. In order to attend to expectations, perceptions of quality, normativity 
and negotiations of meaning, we will focus this presentation on the analysis of co-viewing practices during the first month 
of airing of Babilonia. 
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This period has proved to be important for observing a set of co-viewing practices such as discussions around audience 
rates, homosexuality, religion and politics in a moment which audience feedback still influences the telenovela 
development. In the case of Babilônia, lower audience rates and negative feedback has led to the introduction of changes 
in a long established prime time mass media product.  
Data has been retrieved and analyzed from some relevant specific Facebook groups, being Facebook not only one of the 
most used social network sites in the country, but the most fitting in order to observe community-based co-viewing 
practices. 
 
Keywords: co-viewing, social practices; Brazilian telenovela; social media; Facebook groups. 
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PANEL 8: ETHICS: RESEARCH AND PROFESSIONAL STANDARDS 
Chair: Christoph Raetzsch 

Exploring the Professional and Ethical Standards of Using Social Media as a Tool in Medicine  
Mark A.M. Kramer (Vienna University of Technology) 
Communication is intricately part and parcel of medicine and healthcare delivery. Physicians interact with their patients 
in order to understand their ailments and in turn patients share their healthrelated issues with physicians in order to seek 
relief or remedy. Medical researchers also communicate with each other in part through digital networks, harnessing 
“newmedia” in order to conduct, discuss, and distribute / publish their medical findings. It can be observed that the 
modes of “communication” within medicine (and healthcare delivery) are increasingly shifting to digital means. Patients 
are increasingly expecting to receive medical consultation through socialmedia, and medical researchers are increasingly 
utilizing social media to “selfpublish” research and interact with colleagues. The increased use of social media and a 
communications “tool” within medicine reveals many existing and emerging professional and ethical issues. This paper 
proposes to explore the professional and ethical standards of using socialmedia within the context of medicine and 
healthcare delivery. Furthermore, this paper will examine which stakeholders are involved in establishing, implementing 
and ultimately monitoring the professional and ethical standards of socialmedia usage within medicine and healthcare 
delivery.  
 
References  
Chretien KC, Kind T. Social Media and Clinical Care: Ethical, Professional, and Social Implications. Circulation. 2013;  
127:1413–1421  
Computer Sciences Corporation. Should Healthcare Organizations Use Social Media? A Global Update. (2012) CSC Web  
site: http://assets1.csc.com/health_services/downloads/CSC_Should_Healthcare_Organizations_Use_Social_Media_A_ Global_Update.pdf  Accessed May 
24, 2015.  
Digitas. Europeans More Likely to Trust Social Media with Their Health, Study Finds. http://www.digitashealth.com/pdf/Digitas_ 
Health_Kantar_Health_Survey_Release.pdf Accessed 24 May 2015  
Lancet. Social Media: How Doctors Can Contribute. Vol. 379; 28 April 2012; 379:1562. 2015. 
http://www.thelancet.com/pdfs/journals/lancet/PIIS01406736(12)606588.pdf Accessed 24 May 2015  

 

Revisiting Standards for Research Integrity: How digital methods and ‘big data’ practices challenge 
traditional guidelines for research integrity  
Mirko Tobias Schäfer, Gerwin van Schie & Irene Westra (Utrecht University) 
Under the label digital humanities, a number of novel research practices develop within social research, and the media 
and culture studies (e.g. Berry 2012; Burdick et al. 2012). For a long time these domains have been strongholds of 
qualitative research, participatory observation and hermeneutic approaches of text analysis. Now, the novel data-driven 
methods stir up some dust within departments that were seldom confronted with questioning their own professional 
standards of conduct. With unprecedented access to vast data resources and innovative tools to collect and connect large 
numbers of data points, the situation is rapidly changing. Not only do require these  digital humanities projects skilful 
interdisciplinary cooperation, they even request collaboration with programmers, entrepreneurs, corporations and 
organizations who contribute technology support, data collection, data hosting or other services. Additionally the data 
samples and the practices of investigating the data are of concern for researchers and their academic institutions (Rieder 
and Röhle 2012). The so-called T3 study (Lewis et al. 2008) or the more recent Facebook study (Bond et al. 2012) have 
alerted institutional review boards and scholars alike and pointed them to the need to consider privacy needs and 
informed consent when using data from social media platforms (Zimmer 2010).   
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However, the qualities of available (big) data sets and the emerging data practices do not always afford a practice that 
complies with traditional standards of research integrity. Those were very much informed by events of severe human 
rights violations and scholarly misconduct. They respond to incidents in which the livelihood of “human subjects” was 
harmed. While the current research practices do not cause physical pain, they might invade personal integrity and violate 
privacy standards through accidentally revealing the personal identity of individuals being part of the sample.  
When investigating a web forum for patients suffering a specific disease, the authors of this paper experienced the various 
promises and pitfalls of digital methods. Drawing from this experience we reviewed existing standards of scholarly 
research practice with a special focus on media studies. This paper revisits the formative guidelines that are the historical 
basis of the ethical research guidelines that are currently being used such as the Nuremberg Code (1947), the Declaration 
of Helsinki (World Medical Association 2013) and the Universal Declaration on Bioethics and Human Rights (UNESCO 
2006). We will argue that the existing ethical guidelines are from discourses and times that have very little to do with Big 
Data research as it is being done now. Secondly, we will explain why the concept of informed consent, a basic principle of 
all guidelines, is practically infeasible in big data research on social networking sites. Thirdly, we will argue that contextual 
integrity is not applicable to big data research on social networking sites by definition. Building on the guidelines that are 
explicitly written for internet researchers (Markham, Buchanan 2012), we will conclude with a proposal for a research 
structure consisting of two stages: an exploratory stage and an explanatory stage, both with their own ethical 
considerations.  
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Ignoreland: How digitization disrupts journalistic ethics and self-regulation  
Tobias Eberwein (Austrian Academy of Sciences) Colin Porlezza (University of Zurich) & Matthias 
Karmasin (Austrian Academy of Sciences) 
Problems and questions: 
In the digital age, journalistic production is undergoing a process of constant transformation. Up till today, the scientific 
debate about this transformation has mostly been focusing on the specific potentials of web-based communication, which 
– at least in theory – is supposed to pave the way for new forms of participation (see, e.g., Singer 2011), more transparency 
(see, for instance, Eide 2014), and a general democratization of professional journalism (see Steensen 2011, among 
others). In the meantime, however, more and more counter-examples have been suggesting that the promising 
innovations of digital journalism are reversed all too frequently, in order to confront journalistic actors with new ethical 
problems instead, which have long been unknown in analog newsrooms (see, e.g., Friend/Singer 2007). 
But what exactly are the typical ethical problems of digital journalism? How can they be systematized? Are they really new 
problems of the digital age – or just old wine in new bottles? And in how far are they tackled by the central codes of ethics 
which institutions of media self-regulation use to define good and responsible journalism? These questions will be 
answered from a cross-cultural perspective on the basis of a three-step research design – while also collecting practical 
suggestions for an advancement of the given ethical codes. 
 
Theory: 
The research project replenishes recent studies about media self-regulation and accountability, which have primarily been 
concentrating on evaluating the impact and effectiveness of institutions such as press councils, ombudspersons and media 
journalism (see Frost 2007 for an overview). As far as current processes of digitization in journalism are concerned, 
academic analysis has often been stressing the particular potentials of web-based instruments of media observation 
(media blogs, media criticism on Twitter and Facebook etc.), which are believed to be quicker, more versatile and more 
effective than traditional mechanisms of media self-regulation (see Fengler et al. 2014). The proposed paper wants to 
expand this line of argumentation by also discussing and systematizing negative consequences of digitization. By 
integrating media accountability theory (e.g., Bertrand 2000; McQuail 2003) with recent attempts to outline the challenges 
of communication and media ethics in the mediatized worlds of today (e.g., Ess 2014; Rath 2014), it intends to lay the 
foundation for a comprehensive theory of journalistic responsibility in the digital age that clearly goes beyond the previous 
standard works in this area of research. 
 
Method: 
On this basis, it becomes possible to implement an empirical study that assesses the status quo in Germany, Austria and 
Switzerland from a comparative perspective. For this purpose, we evaluated and systematized with the help of a document 
analysis more than 1.500 complaints that were submitted to the national press councils in these countries in 2014, in order 
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to find out which ethical issues of digital journalism are discussed in the central institutions of media self-regulation. In a 
second step, the identified problems of digital journalism were compared to the codes of ethics in these institutions – with 
the aim of investigating in how far they are really accounted for. In a third step, the results were complemented with the 
help of problem-centered interviews with international experts from the fields of journalism, social media and media self-
regulation. This qualitative approach helped to retrace even those developments in digital journalism ethics that have not 
been discussed among and codified by the members of the press councils yet. 
 
Results: 
The study shows that the discussion about the ethics of digital journalism is still in its fledgling stages. While the numbers 
of complaints about problematic online publications are notably increasing in the press councils in Germany, Austria and 
Switzerland, there have only been minor attempts so far to adapt their codes of ethics to the realities of a digital media 
surrounding – if at all. Our analysis of problematic cases demonstrates that further adaptations are long overdue. By 
systematizing the cases along the lines of two major ethical dimensions (gatekeeper ethics vs relationship ethics; 
monomedia ethics vs multimedia ethics), we provide a coordinate system for contemporary journalism ethics that can 
structure future analyses of this topic and also provide practical recommendations about which updates seem to be most 
necessary. Indeed, issues such as participatory journalism, user-generated contents, online archives, big data, automated 
journalism, algorithm ethics and data security have been ignored almost completely by the evaluated institutions of media 
self-regulation up to now. 
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How standards and attitudes towards the Internet are discussed in media and public discourse  
Polina Kolozaridi (Higher School of Economics, Moscow) 
The attitude towards Internet indirectly influences how the norms and standards are being built. These standards appear 
as a result of controversies being discussed and partly articulated in the public sphere.  
I base on this assumption in order to understand how the normative approach towards the Internet changed historically. 
Therefore I trace how it is described and assessed by politicians and media in Russia 19942014. I assume that the 
discourses might emphasize some oppositions like benefits or threats connected with the Internet and consequently the 
border between legal and illegal. The subject comprises laws and norms (not only laws, but strategic directions for 
onlineprojects design) about the Internet in Russia.   
Hypothetically I suppose that in 19942014 the opposition of what is legal or illegal (as well as threatening and perspective) 
had changed. It concerns such issues as Internet user practice, ICT as an object of regulation, censorship and also a public 
good and infrastructure element.   
The key research question is how the law and standards acceptance, discussion and practical implementation articulation 
transformed at the countrylevel during these 20 years.  Of course the public discussion is just a part of the negotiations, 
that include more broad social processes concerning innovations diffusion and technology policy.   
The problem is that people in different countries or even in different groups in the same country do not have consensus, 
e.g. about what is a crime in the Internet, what is legal and what is not (Gasser et al. 2015). That is the reason to study 
negotiations, as the role of the Internet might be prior to the standards formation. The consensus about the norms is also 
made up within the media and later articulated by politicians.   
Russian context is a part of the international context where it works as an example of rapidly developing region where the 
Internet penetration is rather high and diverse (Deviatko, 2013), and the law system is also being changed and ICT is 
perceived controversially (Asmolov, 2015). Russian policy is very statecentered, therefore I focus much on the 
governments’ and presidents’ positions explicated.  
Theoretical base includes social studies approaches, policy research and social construction of technology (SCOT).   
The research is based on Internet policy research studies, which are rather diverse and tend to cover two issues that 
overlap with our research question. The first one is how the Internet becomes a part of a policy. It includes digital divide 
dealing, egovernment implementation, restriction policies and some other related questions (DiMaggio et al 2001, 
Brewer 2006, Francq 2014, Hoffman 2003).   
Secondly the state role in the innovation diffusion is traditionally not conceptualised separately from the inequal 
technology distribution (Helsper 2008). On the contrary policy research papers use to emphasize the government’s role 
(Mueller 2010) not focusing on the assembling points of the policies and practices, that turn out to be the laws.  
Concerning the causality in law formation, I follow the SCOT principle that political and social relations are prior to the 
technology and its regulation norms (Bijker 1987). The constructivist approach includes the contemporary approach that 
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different actors influence the norms and regulations development, especially dealing with such complex issues as the 
Internet (Mansell, 2012).  
The empirical base consists of contentanalysis of the normative documents and laws and media coverage. It is also 
complemented with a series of interviews with stakeholders that participate in law formation and might be interested in 
law enforcement.   
 
The expected results of the study are:  
● Analysis of Internet law and standards development in Russia  
● Stakeholders attitude review and analysis  
● Alternative standards development scenarios 
(The study is in progress now and I have just the first results of the law and strategies contentanalysis, but it will be 
complete to the end of summer 2015) 

15:30 GK@Center 

CLOSING DISCUSSION ON STANDARDS, DISRUPTIONS AND VALUES  
IN DIGITAL CULTURE AND COMMUNICATION 

Chair: Aristea Fotopoulou 
 
Conclusion on the workshop. What where the most interesting topics raised during the workshops and what will future 
discussions bring? All participants are invited to take part in and contribute to the discussion.  
 

 



 

 
The Journal of Media Innovations is an open access journal that explores changes in media 

technologies, media policies, organizational structures, media management, media 

production, journalism, media services, and usages. 

The Journal of Media Innovations consists of academic articles, research briefs, and book 

reviews.  The Journal is recognized as a level-1 publication by the Norwegian Association of 

Higher Education Institutions (Universitets- og Høgskolerådet). 

ISSN: 1894-5562 

The inaugural issue (February 2014), examines how media innovation can be defined in 

historical, theoretical and methodological contexts. Subsequent issues have included a special 

issue on innovations in the newsroom (Vol. 1, No 2, 2014). In Spring, 2016, the Journal will 

publish three special issues: Social Media Use and Innovations – Petter Bae Brandtzæg, 

Asbjørn Følstad [SINTEF], Guest Editors; selected papers from the International Symposium 

on Media Innovations (ISMI’15) – Wendy Van den Broeck (SMIT, Vrije Universiteit Brussel), 

Guest Editor; and Genre Innovation – Gunnar Liestøl (IMK), Andrew David Morrison (Oslo 

School of Architecture and Design / AHO), Guest Editors.  

 
For more information including submission details, please visit our website: 

https://www.journals.uio.no/index.php/TJMI/ 

 

The Journal of Media Innovations is an initiative by The Centre of Research on Media 

Innovations (CerMI) and published by Fritt (Frie tidskrifter fra UiO), using the Open Journal 

Systems. Under this system, authors retain copyright of their work. 

 
Editorial Team: 

Editor: Professor Charles Ess  

Book editor: Dr. Sabine Baumann 

Design and Layout: Dr. Anders Fagerjord 

 
Editorial Board: 

Professor Mary Chayko, College of Saint Elizabeth; Professor Piet Bakker, Technical University Utrecht, The 

Netherlands; Dr. Axel Bruns, Queensland University of Technology; Professor Pieter Ballon, Vrije Universiteit 

Brussel, Belgium; Professor Sabine Baumann, Jade University, Germany; Niamh Ní Bhroin, University of Oslo, 

Norway; Terje Colbjørnsen, University of Oslo. Norway; Professor Charles H. Davis, Ryerson University, Canada; 

Dr. Leyla Dogruel, Freie Universität Berlin, Germany; Dr. Rasmus Helles, Institut for Medier, Erkendelse og 

Formidling, Københavns Universitet; Dr. Arne H. Krumsvik, Oslo and Akershus University College of Applied 

Sciences, Norway; Professor Lucy Küng, University of Jönköping, Sweden; Professor Rich Ling, IT University of 

Copenhagen, Denmark; Dr. Stine Lomborg, University of Copenhagen, Denmark; Dr. Jérémie Nicey, Université 
François-Rabelais de Tours, France; Professor Daniel J. Paré, University of Ottawa, Canada; Professor Jo Pierson, 

Vrije Universiteit Brussel, Belgium; Dr. Philippe Ross, University of Ottawa, Canada; Professor Eli Skogerbø, 

University of Oslo, Norway; Professor Tanja Storsul, University of Oslo, Norway; Professor Wendy Van den Broeck, 

Vrije Universiteit Brussel; Dr. Oscar Westlund, University of Gothenburg, Sweden. 

https://www.journals.uio.no/index.php/TJMI/about/submissions#onlineSubmissions
https://www.journals.uio.no/index.php/TJMI/about/submissions#onlineSubmissions
https://www.journals.uio.no/index.php/TJMI/

